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ITEM #1: Our RUSA Strateqic Plan, July 2015 — June 2018



http://www.ala.org/rusa
http://connect.ala.org/node/229140
http://connect.ala.org/node/237537
http://connect.ala.org/node/238939

Core Organizational Values:
Building relationships among members from all types of libraries
Encouraging openness, innovation, and idea sharing
Promoting excellence in library services and resources

Vision:

RUSA is an influential and authoritative organization, essential to the work of anyone
engaged in the practices of connecting people to resources, information services, and
collections.

Vivid Description of a Desired Future:

RUSA is known for signature products made available through a variety of innovative
formats. The association’s services are relevant, accessible, and clearly contribute to the
success of its members at all stages of their careers. RUSA members benefit professionally
through relevant programming featuring the newest trends, technology and services.
Participation in the association’s programming is considered essential to professional
growth and to advancing libraries to meet new user needs. The strength of RUSA is reflected
in its diversity of collaborative, innovative and engaged members who participate in
collegial mentoring and networking. RUSA is renowned as a leading advocate group for
library resources, information services and collections, and is recognized throughout ALA
and beyond for its expertise.

Operating principles:
Maximize time of RUSA staff and volunteers by operating as efficiently as possible
Manage our financial resources responsibly
Cooperate and collaborate with other divisions and groups in ALA
Enable virtual participation whenever possible
Emphasize the importance of marketing and communication to ensure that members
are aware of all opportunities






http://www.ala.org/rusa/sites/ala.org.rusa/files/content/about/rusa-strategic-plan.pdf

RUSA Review: Summer 2014 Survey of our Members,

ITEM #3: RUSA 101


http://connect.ala.org/node/229140

ITEM #5: Online Learning

ITEM #6: Student Sponsored Memberships

ITEM #7: Speed Mentoring

ITEM #8: The RUSA President’s Program



http://www.ala.org/rusa/development/onlinece

ITEM #9: A New Timeline for the Andrew Carnegie Medals

ITEM #10: RUSA’s Visit to the ALA Washington Office



http://www.zephoria.org/thoughts
http://alaac15.ala.org/node/28619
http://alaac15.ala.org/node/28669

ITEM #11: Meeting Online

ITEM #12: ALA Midwinter 2015 Wrap-Up



http://ala.us1.list-manage.com/track/click?u=1ce759297e4f5f76359801907&id=0924e0ef70&e=e310c17469



http://www.danah.org/itscomplicated
https://www.facebook.com/events/562596213874497/permalink/580179555449496
http://alaac15.ala.org/node/28625
http://alaac15.ala.org/node/28625
http://alaac15.ala.org/node/29537
http://alaac15.ala.org/node/29537
http://alaac15.ala.org/node/28622
http://alaac15.ala.org/node/28622
http://alaac15.ala.org/node/29504
http://alaac15.ala.org/node/28616
http://alaac15.ala.org/node/29509
http://alaac15.ala.org/node/29509
http://alaac15.ala.org/node/28903



http://alaac15.ala.org/node/29509
mailto:thompson@hcplonline.org

